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English): This study aims to analyze the impact of digital advertisements on customers’ purchase
intentions in the e-commerce sector. A descriptive analytical approach was employed, using a
questionnaire distributed to 300 participants in Saudi Arabia. The results indicated that advertisement
credibility, frequency, and design are among the most influential factors on purchase intention. It also
revealed statistically significant differences in purchase intentions across different age groups. The
study recommends improving the quality of digital advertisements and enhancing their credibility in

.order to build customer trust and reinforce brand credibility
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