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Biography of Lecturer

2020 to Present       Senior Lecturer
Business Innovation Department, Prince of Songkla University, Thailand

2015 to 2019            Research Fellow /Teaching Assistant
School of Management, USM, Malaysia

2016to 2017            President of SOM PhD Club Committee
USM Student Ambassador

School of Management, USM, Malaysia

2004  to 2014           Teaching Assistant / Lecturer
Faculty of Business, Economics and Information systems. Misr University for Science and 
Technology (MUST), Egypt



Biography of Lecturer

PhD in Technology Management
School Of Management (SOM), Universiti Sains Malaysia (USM ), Malaysia
USM is No. 147 QS World University Ranking, 2022 
The medium of study is in English

MBA in Management Information Systems
Arab Academy for Banking and Financial Science (AABFS)
The medium of study is in English. Grade: Excellent (Honors) 

Bachelor of Business Administration degree (Honors) in Business Information Systems
Faculty of Business, Economics and information systems, Misr University for Science and 
Technology (MUST)
The Medium of study is in English. Grade: Excellent with Honors (CGPA 4.3)



Awards



MOOCs (Massive Open Online Courses)

1. Business Analytics with MS Excel https://mooc.psu.ac.th/learn/psumooc-650194/
2. Business Intelligence for Industry: MS Power BI Hands-on (On progress)
3. Non-degree Data Analytics for Businesses (On progress)
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Volunteering Activities



Awards

Delivering Excellence with Soul Award from MAJLIS PERSADA KENCANA 2018, Universiti
Sains Malaysia (USM).

Three-Minute Thesis (3MT) Competition, 34th Postgraduate Colloquium (2017), School of
Management, USM.

Poster Presentation Competition, 34th Postgraduate Colloquium (2017), School of
Management, USM.

Certificate of Graduation for Speechcray 2016, Bayan Baru Toastmasters Club, Penang,
Malaysia.



Everyone's Smart University is an educational entity, operating with a unique

business model. It is based in the United Arab Emirates with a registration No.

FZC-2011-21 and license No. 4248 issued from Fujairah Free Zone to practice

academic activities for higher education remotely, the university has many

international accreditations and offers all its programs remotely in cooperation

with Midocean University, licensed by the Comorian Ministry of Education with

license No. N22-1110. ESU is one of the investments of Everyone's Smart

University holding Group in Saudi Arabia, with a registration No.1010664457



Our Mission

Mission: To promote knowledge, encourage innovation, and provide higher education 

programs with high-quality content at nominal prices that suit everyone.

Vision: We become the first educational institute to embrace the principle of a cooperative 

educational community, providing science for business to develop and build the societies.

Our Philosophy
Knowledge and learning is a right for everyone, and it is the responsibility of the society 
members to preserve this right.

Our Promise
Not to prevent anyone from his right to learn.



The Master of Entrepreneurship is an outstanding exciting program, that leverage

your skills to lead innovation, acquire negotiations, leadership skills and apply design

thinking to drive long-term career progression, improve business productivity and global

competitiveness.

This program is designed with a clear focus on the development of practical skills and

opportunities for the application of knowledge to real-life organizational situations aiming

to generate value and drive sustainable economic, social, technological, and

organizational development.

Processes and mindset central to entrepreneurship and innovation that created

throughout this program are equally important to new and early-stage ventures, and

within existing organizations.



ENT 624 Entrepreneurial Strategy

Credit Hours: 3 credit hours

- This course emphasizes how entrepreneurial strategy focuses on creating structural

change or responding to change that is induced externally.

- It also covers Grabber-holder dynamics as an analytical framework for developing

entrepreneurial strategy, which in turn increases success in creating and shaping the

diffusion of new technology or product innovation dynamics.

- It includes modeling, case studies, and a term project.

- This course provides a strategy framework for growth entrepreneurship. 

- It is particularly focused on helping students create a sustainable competitive 

advantage and understand how to do so in the early uncertain stages of a startup.



Course Learning Outcomes (CLOs): On successful completion of the course students will be 

able to:

1. Understand the key role of strategy in the discovery and exploitation of opportunities as

entrepreneurial firms form and grow.

2. Critically evaluate relevant theories, concepts and models underpinning entrepreneurial strategy.

3. Understand the significance of entrepreneurial firms to innovation in the economy.

4. Become aware of the key traits and behaviors associated with successful entrepreneurship.

5. Learn how a well-established model of strategy can be used to develop strategy for emerging

organizations.

6. Using creative tools for diagnostics for Entrepreneurial Systems to learn about needs, problems,

and changes for an industry in which you are interested.

7. Demonstrate an advanced ability to create, implement and evaluate entrepreneurial strategies to 

complex, real-world case studies and a major work-based project.



Course Material 
Textbooks 



Study Plan 
(Lecture)

Week Topics

1 Introductory lecture

2 Entrepreneurship and Strategy

3 Developing Strategy for the Emerging Venture Using the 7-S Model

4 Strategies for Evaluating Opportunities

5 The Feasibility Analysis: Beginning the Evaluation Process

6 Positioning the Firm for Strategic Advantage

7 Developing the Go-to-Market Strategy 

8 The Strategic Plan Outline and Strategic Positioning 

+ Case study I (Booking.com)

9 A Lean Framework for Starting a New Venture

10 Lean Canvas model 

+ Case study II (Uber) + Case study III (Airbnb)

11 Managing New Ventures

12 Revision

13 Final Exam

1.docx
2.docx
3.docx
4.docx
5.docx
6.docx
7.docx
8.docx
9.docx
10.docx


Assessment

items Marks

10 x Quizzes (quiz = 8 marks) 80

Final Exam 20
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