
 



 



 

 

افقني في كل خطوة، إلى من غرست في قلبي حب  إلى من كانت الدعوات الصادقة تر

نفس ي الأمل رغم الصعاب، إلى أمي الغالية، منبع الحنان والعطاء، أهدي  العلم، وزرعت في

 ثمرة جهدي وتعب أيامي.

وإلى أبي العزيز، السند والداعم الأول، من علّمني أن الطموح لا حدود له،لكَ أقدم 

 هذا العمل تقديرًا وامتنانًا لجهودك ودعمك الدائم.

ني وإلى صديقاتي وزميلاتي، من شاركن وجهين،إلى أساتذتي الكرام، الذين كانوا نِعم الم

 طريق البحث والسعي

 شكرًا لكل لحظة دعم وتشجيع كانت سببًا في الوصول إلى هذه اللحظة.

اقعًا مشرقًا.  أهدي هذا العمل لكل من آمن بي، وساهم في أن يصبح هذا الحلم و



 

 

را ي  الحمد لله حمداً كث   ف 
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Abstract 

The present study aimed to investigate the impact of the quality of heritage event 
organization, with its four dimensions, namely: the quality of programs and heritage content, 
the quality of organization and logistical services, the quality of facilities and the physical 
environment, and the quality of interaction and communication with visitors, on visitor 
satisfaction and recommendation intention in heritage events in the Kingdom of Saudi Arabia. 
The study adopted the descriptive analytical approach, employing a questionnaire as the main 
instrument for collecting field data. The questionnaire in its final form consisted of twenty-six 
items, administered to a convenience sample of heritage event visitors totaling three hundred 
and eighty-nine respondents. The validity and reliability of the instrument were verified using 
multiple methods, with the Cronbach's alpha coefficient for the entire questionnaire reaching 
0.946. The results of the statistical analysis revealed a high level of respondents' perception of 
the quality of heritage event organization and of their satisfaction and recommendation 
intention. Furthermore, the multiple regression analysis demonstrated a statistically significant 
impact of the dimensions of heritage event organization quality collectively on visitor 
satisfaction and recommendation intention, explaining 71.7% of the variance in the dependent 
variable. The dimension of interaction and communication quality ranked first in influence, 
followed by organization and logistical services quality, then programs and heritage content 
quality, and finally facilities and physical environment quality. The study presented several 
recommendations, including: developing human competencies, expanding interactive 
activities, enhancing logistical and digital infrastructure, improving public facilities, adopting 
well-considered digital marketing strategies, and reinforcing community participation in 
designing and implementing heritage events in alignment with the objectives of Saudi Vision 
2030. 

Keywords: Heritage event organization quality, visitor satisfaction, recommendation 
intention, heritage events, Kingdom of Saudi Arabia. 
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