
Midocean University  

Faculty of Management  

Project Management 

  

  

The Role of Digital Marketing in Enhancing the Brandmark 

and Increasing Sales 

  

Shahir M. Bisher Alnouri 

……  

  

Graduation Project  

Faculty of Management - Midocean University  

  

  

Supervisor   

Dr. Mona Moustafa Elashry  

Faculty member- Faculty of management- Midocean University  

  

  

 

 

Date of submission: 24/08/2024  

  

  
 

 

 

 



Table of Contents 

Chapter One: General Framework of the Study 

1.1 Introduction 

1.2 Study Problem 

    1.2.1 Theoretical Gaps 

    1.2.2 Empirical Gaps 

1.3 Main Research Question 

1.4 Importance of the Study 

    1.4.1 Theoretical Level 

    1.4.2 Practical Level 

1.5 Study Objectives & Hypotheses 

1.6 Study Model 

Chapter Two: Previous Studies 

2.1 Introduction 

2.2 Independent Variable 

2.3 Dependent Variable 

2.4 Relationship Between the Independent Variable and the Dependent Variable 

2.5 conclusion 

References 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

Chapter One: General Framework of the Study 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

1.1 Introduction 

 

Digital marketing has transformed the business landscape, offering new avenues for 

reaching and engaging with customers. Defined as the use of digital channels to 

promote or market products and services to consumers and businesses, digital 

marketing encompasses a variety of activities such as social media marketing, search 

engine optimization (SEO), email marketing, and online advertising (Chaffey, 2020). 

This approach leverages the internet and other digital technologies to achieve 

marketing objectives, making it a crucial component of modern business strategy. 

The importance of digital marketing cannot be overstated. It provides businesses with 

the ability to reach a global audience in a cost-effective and measurable way. Unlike 

traditional marketing methods, digital marketing allows for precise targeting and real-

time tracking of campaign performance, enabling businesses to optimize their 

strategies for maximum return on investment (ROI) (Patrutiu-Baltes, 2016). 

Additionally, digital marketing fosters better customer engagement and loyalty 

through personalized interactions and tailored content (Taiminen & Karjaluoto, 2015). 

However, digital marketing is not without its challenges. The rapid pace of 

technological change requires businesses to stay current with the latest trends and 

tools. Additionally, the digital landscape is highly competitive, with numerous brands 

vying for consumers' attention. Privacy concerns and the increasing complexity of 

data management also pose significant hurdles (Kingsnorth, 2019). 

One of the key roles of digital marketing is in enhancing a brand's visibility and 

reputation, commonly referred to as brandmark. Effective digital marketing strategies 

help establish a strong online presence, build brand awareness, and foster trust among 

consumers. By leveraging social media, content marketing, and SEO, businesses can 

create a cohesive and compelling brand narrative that resonates with their target 

audience (Smart Insights, 2022). 

In the context of the Kuwaiti market, digital marketing has become an essential tool 

for businesses looking to thrive in a digitally connected world. The Kuwaiti consumer 

is highly engaged online, making digital channels an ideal platform for reaching this 

audience. Many Kuwaiti businesses have adopted digital marketing strategies to boost 



their brand visibility and drive sales, recognizing the potential for significant growth 

through online engagement (Al-Dabbagh, 2018). 

In conclusion, digital marketing plays a pivotal role in modern business strategy, 

offering unparalleled opportunities for brand enhancement and sales growth. As 

businesses navigate the challenges and opportunities of the digital age, the importance 

of a robust digital marketing strategy becomes increasingly clear. This introduction 

sets the stage for a deeper exploration of the role of digital marketing in enhancing 

brandmark and increasing sales, with a focus on the dynamic and evolving Kuwaiti 

market. 

1.2 Introduction to the Problem 

The role of digital marketing in enhancing brandmark and increasing sales has become 

a focal point for businesses worldwide. As companies increasingly rely on digital 

channels to reach their target audiences, understanding the impact of these strategies 

on brand perception and sales performance is critical. Despite the widespread adoption 

of digital marketing practices, there remains a significant need to explore how these 

strategies can be optimized to maximize their effectiveness. This research aims to 

address this gap by investigating the specific mechanisms through which digital 

marketing influences brandmark and sales outcomes. 

 

1.2.1 Theoretical Gaps 

Current literature on digital marketing highlights its importance but often falls short in 

providing a comprehensive framework that links digital marketing activities directly 

to brand enhancement and sales growth. Many studies focus on isolated aspects of 

digital marketing, such as SEO or social media marketing, without integrating these 

elements into a cohesive model that explains their collective impact on brand 

perception and sales performance (Chaffey, 2020). Additionally, existing research 

frequently overlooks the dynamic and rapidly evolving nature of digital marketing 

technologies and consumer behaviors, resulting in theoretical models that may not 

fully capture the complexities of the digital marketing landscape (Flores, 2019). 

 

1.2.2 Empirical Gaps 

Empirical studies on the impact of digital marketing on brandmark and sales are often 

limited in scope, focusing primarily on large, multinational corporations and 

overlooking the unique challenges and opportunities faced by small and medium-sized 

enterprises (SMEs). Furthermore, there is a dearth of research specifically examining 

the effectiveness of digital marketing strategies in different geographical and cultural 

contexts. In the case of Kuwait, for instance, there is a lack of empirical data on how 

local businesses are leveraging digital marketing to enhance their brand and drive 



sales (Taiminen & Karjaluoto, 2015). This research aims to fill this gap by providing 

empirical evidence on the role of digital marketing in the Kuwaiti market. 

 

1.3 Main Research Question 

The central research question guiding this study is: How does digital marketing affect 

brandmark and sales performance in businesses operating in Kuwait 

1.4 Research Significance 

1.4.1 Theoretical Significance 

The study on the role of digital marketing in enhancing brandmark and increasing 

sales addresses several theoretical gaps. First, while existing literature extensively 

covers various aspects of digital marketing, there is a lack of comprehensive 

frameworks that integrate these elements into a cohesive model. By examining how 

digital marketing strategies collectively impact brand perception and sales 

performance, this research can contribute to the development of more robust 

theoretical models. Additionally, the dynamic nature of digital marketing technologies 

and consumer behaviors necessitates continual updates to theoretical frameworks. 

This study aims to fill this gap by incorporating the latest trends and practices in 

digital marketing, providing a more current and applicable theoretical foundation 

(Chaffey, 2020). 

1.4.2 Empirical Significance 

From an empirical standpoint, this research is significant because it provides insights 

into the practical applications of digital marketing in different contexts. Specifically, 

the study focuses on the Kuwaiti market, an area that has been underrepresented in 

digital marketing research. By analyzing how local businesses, such as Talabat, 

leverage digital marketing to enhance their brand and drive sales, this research can 

offer valuable data and case studies for practitioners and decision-makers. The 

findings can inform strategies for optimizing digital marketing efforts, addressing 

unique challenges, and capitalizing on opportunities within the Kuwaiti market. This 

empirical evidence can help businesses refine their digital marketing strategies to 

achieve better outcomes (Kingsnorth, 2019). 

1.5 Research Objectives and Hypothesis 

The primary objective of this research is to investigate the impact of digital marketing 

on brandmark enhancement and sales growth. Specific objectives include: 

1. To assess the effectiveness of various digital marketing strategies in 

enhancing brand visibility and reputation. 

2. To analyze the relationship between digital marketing activities and sales 

performance. 



3. To identify the challenges faced by businesses in implementing digital 

marketing strategies and propose solutions. 

4. To evaluate the role of digital marketing in the context of the Kuwaiti 

market, focusing on local businesses such as Talabat. 

1.6 Hypothesis: Digital marketing significantly enhances brandmark and increases 

sales performance in businesses operating in Kuwait. 

1.7 Research Model 

For this study, the research model will focus on Talabat, an online food ordering 

company founded in Kuwait in 2004. Talabat serves as an exemplary case study for 

understanding the role of digital marketing in the Kuwaiti market. As a leading 

platform in the region, Talabat utilizes various digital marketing strategies, including 

social media marketing, SEO, and mobile app marketing, to engage with customers 

and drive sales. By examining Talabat's digital marketing practices, this research will 

provide valuable insights into the effectiveness of these strategies and their impact on 

brand enhancement and sales growth. The model will analyze Talabat's approach to 

digital marketing, identify best practices, and explore the challenges and opportunities 

faced by the company in a competitive digital landscape. 
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2.1 Introduction 

Digital marketing has revolutionized how businesses interact with customers, offering 

new avenues for brand promotion, customer engagement, and sales growth. The shift 

from traditional marketing to digital channels reflects the changing preferences and 

behaviors of consumers who increasingly rely on the internet and mobile devices for 

information and purchases (Kotler, Kartajaya, & Setiawan, 2017). The rise of digital 

marketing is particularly significant in the online food ordering industry, where 

companies like Talabat leverage various digital platforms to enhance brand visibility 

and drive sales. The review of existing literature highlights how digital marketing 

activities influence consumer behavior, enhance brand recognition, and impact sales 

outcomes. 

The digital marketing landscape includes a variety of strategies such as search engine 

optimization (SEO), content marketing, social media marketing, email marketing, and 

online advertising. Each of these strategies plays a critical role in reaching and 

engaging target audiences effectively (Chaffey & Ellis-Chadwick, 2019). SEO, for 

example, helps improve a website’s visibility on search engines, making it easier for 

customers to find products and services. Social media platforms, on the other hand, 

provide interactive spaces where brands can engage directly with consumers, share 

content, and build communities around their products (Kaplan & Haenlein, 2010). 

In the context of the food delivery industry, digital marketing is essential for creating 

brand differentiation and loyalty. Studies have shown that effective digital marketing 

strategies can significantly enhance customer engagement and satisfaction, leading to 

increased brand loyalty and repeat purchases (Lamberton & Stephen, 2016). For 

Talabat, the use of digital marketing not only supports its brand image but also drives 

customer acquisition and retention through targeted campaigns and personalized 

communication. The integration of digital marketing into business strategy allows 

companies like Talabat to adapt quickly to market changes and consumer preferences, 

thereby maintaining a competitive edge (Ryan, 2016). 

Moreover, digital marketing analytics provide valuable insights into customer 

behavior, enabling companies to refine their marketing strategies and improve their 

ROI (return on investment). By analyzing data from digital campaigns, businesses can 

identify successful tactics, optimize their marketing spend, and achieve better 



alignment with their business goals (Järvinen & Karjaluoto, 2015). This ability to 

measure and analyze the effectiveness of marketing efforts is a key advantage of 

digital marketing over traditional methods (Wedel & Kannan, 2016). 

The role of mobile marketing has also become increasingly prominent as consumers 

spend more time on their mobile devices. Mobile apps and mobile-friendly websites 

are crucial for reaching customers on the go, providing convenience, and enhancing 

the overall customer experience (Shankar & Balasubramanian, 2009). Talabat’s 

mobile app, for instance, allows users to easily browse menus, place orders, and track 

deliveries, contributing to its popularity and success in the region. 

In summary, the integration of various digital marketing strategies is crucial for 

building brand visibility, engaging customers, and driving sales, especially in 

industries that rely heavily on online interactions. This chapter examines the 

independent and dependent variables related to digital marketing, focusing on their 

impact on brand enhancement and sales growth. 

 

2.2 Independent Variable: Digital Marketing Activities 

Digital marketing encompasses a broad range of activities aimed at promoting 

products and services using digital channels. These activities include but are not 

limited to search engine optimization (SEO), content marketing, social media 

marketing, email marketing, pay-per-click advertising (PPC), and mobile marketing 

(Chaffey & Ellis-Chadwick, 2019). The effectiveness of these digital marketing 

strategies depends largely on their ability to reach the target audience, engage them 

meaningfully, and encourage desired actions, such as purchasing a product or sharing 

content. 

Talabat has effectively utilized various digital marketing strategies to enhance its 

online presence and attract customers. For instance, by leveraging SEO, Talabat 

ensures its website and mobile app appear prominently in search engine results, 

making it easier for potential customers to find their services. Social media marketing 

is another critical component, where Talabat uses platforms like Instagram, Twitter, 

and Facebook to interact with customers, promote special offers, and create engaging 

content that resonates with the local audience (Alghizzawi et al., 2019). 

Moreover, content marketing plays a vital role in Talabat's strategy, providing valuable 

and relevant content that not only promotes their services but also educates and 

entertains their audience. This approach helps build a strong connection with 

customers and establishes Talabat as a trusted brand in the market. Email marketing is 

also employed to maintain direct communication with customers, offering 

personalized deals and updates that encourage repeat business (Smith, 2020). 

Studies Supporting the Use of Digital Marketing Activities: 



• A study by Taiminen and Karjaluoto (2015) found that small and medium-sized 

enterprises (SMEs) significantly benefit from digital marketing by enhancing 

brand visibility and customer engagement, which is crucial for building a loyal 

customer base. These findings are applicable to companies like Talabat, which 

operates in a highly competitive online food ordering market. 

• Chaffey (2020) discusses the critical role of integrated digital marketing 

strategies in achieving sustainable business growth. By effectively combining 

SEO, social media, content, and email marketing, businesses can create a 

cohesive digital presence that supports their brand and sales objectives. 

• Kingsnorth (2019) emphasizes the importance of aligning digital marketing 

strategies with consumer behavior and preferences. He argues that 

understanding the target audience's digital habits and preferences is key to 

designing effective marketing campaigns. This insight is particularly relevant 

for Talabat, whose target audience comprises digitally-savvy consumers in 

Kuwait and other Middle Eastern countries. 

2.3 Dependent Variable: Brand Enhancement and Sales Growth 

Brand enhancement and sales growth are closely linked outcomes that depend on 

effective digital marketing. Brand enhancement involves increasing the visibility, 

recognition, and positive perception of a brand in the market. Effective digital 

marketing strategies help create a strong brand identity, which is essential for 

differentiating a company from its competitors (Ismail, 2017). For online food 

ordering companies like Talabat, brand enhancement is crucial for establishing trust 

and loyalty among customers who have numerous options to choose from. 

Sales growth, on the other hand, is a measurable outcome of successful brand 

enhancement and marketing efforts. When customers recognize and trust a brand, they 

are more likely to purchase its products or services. Digital marketing facilitates this 

by creating seamless and engaging customer experiences that drive conversions. For 

Talabat, sales growth is driven by its ability to attract new customers and retain 

existing ones through targeted digital marketing campaigns. The use of mobile apps, 

for instance, makes it convenient for customers to place orders, leading to increased 

sales (Alalwan, 2018). 

Studies Highlighting the Impact on Brand Enhancement and Sales Growth: 

• Alalwan (2018) explores the role of social media marketing in enhancing brand 

image and driving sales. The study found that social media platforms are 

powerful tools for engaging customers and influencing their purchase 

decisions. Talabat's active presence on social media helps it connect with its 

audience and promote its services effectively. 

• Ismail (2017) discusses the impact of perceived social media marketing 

activities on brand loyalty. The research highlights that consistent and engaging 



social media interactions significantly enhance brand loyalty, which in turn 

drives sales growth. This finding is relevant to Talabat's strategy of using social 

media to build strong relationships with customers. 

• A study by Smart Insights (2022) indicates that businesses that invest in digital 

marketing see an average sales increase of 20-30% within the first year. This 

statistic underscores the importance of digital marketing for driving sales and 

achieving business growth. 

2.4 Relationship Between the Independent Variable and the Dependent 

Variable 

Digital marketing activities are intrinsically linked to brand enhancement and sales growth. 

The connection between these elements is supported by numerous studies that demonstrate 

how strategic use of digital marketing can lead to significant improvements in brand 

recognition, customer engagement, and, ultimately, increased sales. In this section, we will 

explore the mechanisms through which digital marketing impacts these outcomes and how 

companies like Talabat leverage these relationships to achieve business success. 

2.4.1 Enhancing Brand Recognition Through Digital Marketing 

Brand recognition is a critical component of brand enhancement, and digital marketing plays 

a pivotal role in building and strengthening it. When companies effectively use digital 

marketing channels, such as social media, content marketing, and SEO, they can reach a 

broader audience, creating more touchpoints for potential customers to interact with their 

brand (Keller, 2009). For instance, a strong presence on social media platforms enables 

companies to engage with customers in real time, respond to inquiries, and share content that 

resonates with their target audience. This engagement not only increases brand visibility but 

also builds trust and a positive brand image (Hutter, Hautz, Dennhardt, & Füller, 2013). 

Talabat, for example, utilizes its social media platforms to run promotions, share customer 

testimonials, and post visually appealing content related to food and dining experiences. By 

doing so, Talabat not only attracts new customers but also reinforces its brand identity as a 

leading food delivery service in the region. The interactive nature of social media allows 

Talabat to humanize its brand, making it more relatable and trustworthy to consumers 

(Ashley & Tuten, 2015). 

2.4.2 Building Customer Loyalty and Retention 

Digital marketing also contributes to building customer loyalty, a crucial aspect of brand 

enhancement. Personalized email campaigns, targeted social media advertisements, and 

tailored content strategies help companies connect with customers on a personal level, 

fostering a sense of loyalty (Chaffey & Ellis-Chadwick, 2019). When customers feel valued 

and understood by a brand, they are more likely to return, leading to higher retention rates. 

Talabat's use of customer data to personalize its marketing efforts exemplifies this approach. 

By analyzing customer preferences and past orders, Talabat can send targeted promotions and 

personalized recommendations, which enhance the customer experience. This personalized 

interaction not only boosts customer satisfaction but also encourages repeat business, as 



satisfied customers are more likely to reorder and recommend Talabat to others (Lacey & 

Morgan, 2009). 

2.4.3 Driving Sales Growth Through Effective Digital Marketing 

The relationship between digital marketing and sales growth is well-documented. Effective 

digital marketing campaigns lead to increased customer engagement, which in turn drives 

sales. By leveraging digital platforms, companies can reach a larger audience, promote their 

products or services more effectively, and convert potential customers into paying customers 

(Pavlou & Stewart, 2000). Digital marketing allows for precise targeting, ensuring that 

marketing messages reach the right audience at the right time. 

For Talabat, the use of digital marketing has been instrumental in driving sales. The company 

uses a combination of SEO to appear at the top of search engine results, social media ads to 

reach potential customers, and email marketing to re-engage past customers with special 

offers and updates. These efforts lead to higher website traffic, app downloads, and 

ultimately, more orders placed through their platform. According to a study by Ansari and 

Mela (2003), targeted online advertising significantly increases the likelihood of customer 

conversion, which directly impacts sales growth. 

2.4.4 Measuring the Impact of Digital Marketing on Brand and Sales 

One of the key advantages of digital marketing is the ability to measure its effectiveness 

through analytics. Companies can track various metrics such as website traffic, social media 

engagement, email open rates, and conversion rates to understand how their marketing efforts 

are impacting brand perception and sales. This data-driven approach allows companies to 

refine their strategies and optimize their marketing spend (Wedel & Kannan, 2016). 

Talabat regularly monitors its digital marketing campaigns to gauge their impact. By 

analyzing customer behavior and feedback, Talabat can identify which marketing tactics are 

most effective in enhancing brand awareness and driving sales. This ongoing evaluation helps 

Talabat adapt its marketing strategies to changing consumer preferences and market trends, 

ensuring sustained brand relevance and sales growth. 

2.5 Conclusion 

The growing importance of digital marketing in today’s business environment is 

undeniable, particularly in industries such as online food ordering, where customer 

engagement and brand visibility are crucial for success. This project has explored the 

role of digital marketing activities in enhancing brand recognition and driving sales 

growth, using Talabat, a leading online food ordering company in Kuwait, as a case 

study. The findings from the literature review and the analysis presented in this project 

underscore the significant impact that digital marketing can have on a company’s 

ability to connect with its target audience, differentiate itself from competitors, and 

achieve sustainable growth. 

Chapter One laid the groundwork by providing an overview of the study’s general 

framework. It established the study’s problem by identifying both theoretical and 

practical gaps in understanding how digital marketing impacts brand enhancement and 



sales. The chapter also outlined the importance of the study from both theoretical and 

practical perspectives, formulated study questions and hypotheses, and presented the 

study model. 

Chapter Two delved into existing literature to understand the dynamics of digital 

marketing as an independent variable and its effects on brand enhancement and sales 

growth as dependent variables. This chapter highlighted the mechanisms through 

which digital marketing contributes to brand recognition, customer loyalty, and 

increased sales. It emphasized the importance of strategic use of various digital 

marketing channels, such as social media, SEO, content marketing, and mobile 

marketing, to reach and engage customers effectively. The chapter also discussed the 

role of data analytics in optimizing digital marketing strategies, making it possible for 

companies to continuously refine their approaches and maximize return on 

investment. 

The relationship between digital marketing activities and business success is evident 

from the numerous studies and theories discussed in this project. Effective digital 

marketing not only builds and enhances a brand but also fosters customer loyalty and 

drives sales, leading to long-term business success. Companies like Talabat have 

successfully harnessed the power of digital marketing to expand their reach, engage 

with customers more deeply, and increase sales. This project’s findings reinforce the 

idea that businesses need to embrace digital marketing and invest in robust digital 

strategies to thrive in an increasingly digital world. 

In conclusion, the integration of digital marketing into business strategies is not just 

an option but a necessity for companies aiming to remain competitive and relevant in 

the market. By leveraging digital marketing effectively, businesses can achieve greater 

brand visibility, customer engagement, and sales growth. This project provides 

valuable insights into how digital marketing can be a powerful tool for brand 

enhancement and sales boosting, offering practical implications for businesses in the 

food ordering industry and beyond. 
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