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Youtube and Display Ads



Using Google Ads to drive traffic and sales to your website

Main topics of the lecture:

1. How to Promote your business using rich media
through Google

2. Why Youtube and Display Ads are Important

3. Terms to Learn

4. How to create a google ad campaign on Youtube

5. Google Display Network (GDN)

6. How to create a google ad campaign on Google
Display Network



Youtube and Display Ads
Promote your business using rich media through Google



Why Youtube and Display Ads are 
Important

• Youtube and display ads help business use rich media instead of text

to promote their businesses

• Display ads are great for brand awareness and very cost effective

• Youtube ads are great and unique for promoting video content to 

specific target  audience through their watch behavior and interests

• Youtube acquired some of social media experiences, so it is a 

search engine that combine both features of social media and 

search engine. Youtube is a video search engine.



Terms to Learn

• Impression is the number of times your google search ad 

appeared in search

• Video view is the number of times your video got viewed by

someone

• Clicks is number of times someone clicked on your ad

message

• CTR is Number of people clicked on your ad / number of 

times your ad has been seen (clicks/impressions)



Terms to Learn

• CPM is Cost per thousand impression (actually 1000 

impressions, cost per mile)

• CPV is Cost per view

• Viewable CPM is cost per impression for those who 

viewed the ads after the skippable 5 seconds or viewed 

your display ads.

• Target CPA is the cost per target customer or target 

acquisition.



Youtube!



How to create a google ad campaign

Choose Your

Objective

A successful Video campaign should include the right targeting, 
bidding, budget, and ads to reach your goal.

Choose a goal

When creating a new Video campaign in your Google Ads account, 
you’ll select one of these campaign goals: Sales, Leads, Website 
traffic, Product and brand consideration, and Brand awareness 
and reach.
The goal you choose also determines the campaign subtype you 
can choose. 



How to create a google ad campaign

Choose Your

Objective



How to create a google ad campaign

Campaign Subtype

A campaign subtype determines the ad 
formats you can use in the campaign to 
better optimize your campaign towards the 
goal.



How to create a google ad campaign

Select the 

campaign

type



How to create a google ad campaign

There are 3 

campaign subtypes

There are 2 ways  to 

reach your goal

Step 3: Select your 

campaign subtype



How to create a google ad campaign

Step 3: 

Select your campaign

subtype



How to create a google ad campaign

Select your 

campaign

subtype

Read more: https://support.google.com/google-ads/answer/10197127?hl=en



How to create a google ad campaign



How to create a google ad campaign

Campaign

formats



How to create a google ad campaign

Set up your 

bid strategy 

and budget

Spend your budget effectively

Your budget influences how often your ads 
show and how prominently they’re featured.

Your bidding determines the way your budget is 
spent. 
You can choose to put your money towards 
getting people to view your ad, click your ad, or 
make a conversion on your site. 



How to create a google ad campaign

Step 4: 

Set up your 

bid strategy 

and budget



How to create a google ad campaign

Step 5: choose your target audience

Reach people searching for your brand or 
business

In your campaign, you can reach people in a certain location, 
those who speak a specific language, or those with a particular 
interest using campaign targeting. 



How to create a google ad campaign

Step 5: choose your target audience



How to create a google ad campaign

Step 5: choose your target audience

Select the language preferences for your ads. 
Depending on the languages you select, your 
ads will show to people who visit sites and apps 
that match the languages.
Select the geographic locations of the users to 
whom your ads will appear.



How to create a google ad campaign

choose your 

target audience

Set up campaign targeting
Choose the networks where you want your ads to run. A network is a place where 
your ads can appear. For ads, these can include:

YouTube search results
Your ads can appear next to search results on YouTube. This option is only available 
for campaigns using in-feed video ads.

YouTube videos
Your ads can appear on YouTube videos, channel pages, and the YouTube 
homepage.

Video partners on the Display Network
Otherwise known as Google video partners, your ads can appear on sites and apps 
on the Display Network. It’s recommended to keep this option selected, as it can 
help you expand your reach beyond YouTube.

https://support.google.com/google-ads/answer/2375464
https://support.google.com/google-ads/answer/7166933


How to create a google ad campaign

choose your target

audience

Organize your ads with ad groups

You can create ad groups to organize your ads by a common theme. For 
example, if you sell desserts, beverages, and snacks on your website, you 
could create one ad group for each product category (for a total of 3 ad 
groups). With ad groups, you can refine your targeting to better reach your 
intended audience.
Define the people that you want to reach with your ads. You can choose 
from:

Demographics: With demographic targeting, you can reach people who 
are likely to be in demographic groups that you choose, including age, 
gender, parental status, or household income. Learn more about 
demographic targeting
Audiences: Audiences are groups of people with specific interests, 
intents, and demographics, as estimated by Google. Learn more about 
audience targeting

https://support.google.com/google-ads/answer/2375404
https://support.google.com/google-ads/answer/2580383
https://support.google.com/google-ads/answer/2497941


How to create a google ad campaign

Step 5: choose your target audience



How to create a google ad campaign

Step 5: choose your target audience



How to create a google ad campaign

Step 6: choose your keywords and/or topics

Narrow your targeting by adding relevant 
keywords, topics, and placements. Avoid 
adding too many keywords, topics, or 
placements, as it may prevent you from 
reaching your audience.



How to create a google ad campaign

choose your 

keywords and/or

topics



How to create a google ad campaign

choose your 

keywords and/or

topics



How to create a google ad campaign

choose your

placements



How to create a google ad campaign

Create relevant ads:

When creating your ads, focus on giving your ads 
relevant headlines, calls-to-action, and other 
creative features that inspire your viewers to take 
action. 
You can create multiple ads (up to 30) when 
building your campaign.



How to create a google ad campaign

choose the video 

content to promote



Google Display Ads Network (GDN)



Google Display Ads Network (GDN)

• Google display network allows you to promote your product/service on 

millions of websites.

• Google display ads have different dimensions and locations, each one 

has a unique name

• You can use image, videos or even text in Google display ads

• It is considered the cheapest ad type you can do.



Google Display Ads Network (GDN)

• GDN can appear on websites, mobile applications and on 

mobile games.

• Display ads use the Viewable CPM bid strategy to help you get the 
most impressions for your bid (recommended)

• High quality traffic is traffic that is likely to lead to actions on your 
website, apps, or store.



Google Display Ads Network (GDN)

Wide Leaderboard Ad



Google Display Ads Network (GDN)

• This is how they

look like in 

websites



How to create a google ad campaign

Choose Your

Objective



How to create a google ad campaign

Select the 

campaign

type



Google Display Ads Network (GDN)



Google Display Ads Network (GDN)

Follow the same

steps  as Youtube 

ad till the  ad 

creation step

Final step: upload
your  images and 
videos,  and create 
the ad



To Sum Up!

We have learned:

1. How to Promote your business using rich media
through Google

2. Why Youtube and Display Ads are Important

3. Terms to Learn

4. How to create a google ad campaign on Youtube

5. Google Display Network

6. How to create a google ad campaign on Google
Display Network


