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Using Google Ads to drive traffic and sales to your website

\ \\
‘ Main topics of the lecture:

1. How to Promote your business using rich media
through Google

2. Why Youtube and Display Ads are Important

3. Termsto Learn

4. How to create a google ad campaign on Youtube
5

6

Google Display Network (GDN)

How to create a google ad campaign on Google
Display Network
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9 Youtube and Display Ads

Promote your business using rich media through Google

2 YouTube

caleill gaiall 130 ity 61 JoBl gl ggstl (s
" algainoll elig'daiil Joell Jildo plell prdig }sjglszdl

DisP ads
appear here

O




Why Youtube and Display Ads are

9 Important

e Youtube and display ads help business use rich media instead of text

to promote their businesses
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e Display ads are great for brand awareness and very cost effective

e Youtube ads are great and unique for promoting video content to

specific target audience through their watch behavior and interests

e Youtube acquired some of social media experiences, soitis a

search engine that combine both features of social media and
search engine. Youtube is a video search engine. Yo u u h




Terms to Learn

Impression Is the number of times your google search ad
appeared In search :
* Video view Is the number of times your video got viewed by %m;;dwgﬁ;
someone ' ‘
* Clicks is number of times someone clicked on your ad

message

* CTR is Number of people clicked on your ad / number of

times your ad has been seen (clicks/impressions)
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Terms to Learn

* CPM is Cost per thousand impression (actually 1000
Impressions, cost per mile)

* CPV is Cost per view %M&%p&ﬂﬁ“

* Viewable CPM is cost per impression for those who B o
viewed the ads after the skippable 5 seconds or viewed

your display ads.

* Target CPA Is the cost per target customer or target

acquisition.

=/

G155l saoall dools
EVERYOMNE S SMART UNIVERSITY



Youtube!

&3 Youlube | Advertising
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YOUTUBE ADS
EVERYTHING YOU NEED TO KNOW
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9 How to create a google ad campaign

A successful Video campaign should include the right targeting,
bidding, budget, and ads to reach your goal.

Choose a goal

When creating a new Video campaign in your Google Ads account,
vou’ll select one of these campaign goals: Sales, Leads, Website
traffic, Product and brand consideration, and Brand awareness
and reach.

The goal you choose also determines the campaign subtype you
can choose.




Choose your objective

Select an objective to tailor your experience to the goals and settings that will work best for your campaign

&

Sales

Drive sales online, in app, by phone,
or in store

Brand awareness and reach

Reach a broad audience and build
awareness

Leads

Get leads and other conversions by

encouraging customers to take
action

0

App promotion

Get more installs, interactions and
pre-registration for your app

e

%
Website traffic

Get the right people to visit your
website

0

Local store visits and
promotions

Drive visits to local stores, including
restaurants and dealerships.

9 How to create a google ad campaign

+
*
Product and brand
consideration

Encourage people to explore your
products or services

o

Create a campaign without a
goal's guidance
Choose a campaign type first,

without a recommendation based
on your objective.
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G155l saoall dools
EVERYOMNE S SMART UNIVERSITY




9 How to create a google ad campaign

Campaign Subtype

A campaign subtype determines the ad b G
formats you can use in the campaign to S - by
better optimize your campaignh towards the
goal.
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9 How to create a google ad campaign

Select a campaign type

HEW
Search Performance Max Display Shopping
Reach customers interested in your Reach audiences across all of Run different kinds of ads across Promaote your products with
product or service with text ads Google with a single campaign. See the web Shopping ads
how it works
Video Discovery
Reach and engage viewers on Run ads on YouTube, Gmail,

YouTube and across the web Discover, and more




How to create a google ad campaign

Select a campaign subtype Step 3 Sel eCt yO u r
® Yideo reach campaign Cam p al g n S u btyp e

Get more reach for your budget with bumper ads, skippable in-stream ads, o1

<

non-skippable in-stream ads. Leam more

() Outstream

_ | () Audio
Reach people on their phones and tablets using vCPM bidding with
outstream ads: Leam more Reach your audience while they're listening on YouTube with audio-based ads.
Learn more

() Ad sequence
Tell your story by showing ads in a particular sequence to individual viewers
with sxippable in-stream ads, non-skippable in-stream ads, bumper ads, or a
mix. Learm more

Select the ways you'd like to reach your goal

@ Efficient reach (Bumper, Skippable in-stream, or a mix)

Reach more unique users ait a lower cost with bumper ads, skippable in-

stream ads, or a mix of both ad types. Learn more O Target frequency W
; , Reach the same people more than once with skippable in-stream ads, non-
(O Non-skippable in-stream ' .
- - skippable in-stream ads, or bumper ads. Learn more
Share your entire message with up to 15-second non-skippable in-streanm:

ads_Leam more



O

O

O

Select a campaign subtype

How to create a google ad campaign

Video reach campaign

Get more reach for yvour budget with bumper ads, skippable in-stream ads, or
non-skippable in-stream ads. Learn more

Ad sequence

Tell yvour story by showing ads in a particular sequence to individual viewers
with skippable in-stream ads, non-skippable in-stream ads, bumper ads, or a
mix. Learn more

Audio

Reach your audience while theyre listening on YouTube with audio-based ads.
Learn more

Select the ways you'd like to reach your goal

®

O

Efficient reach (Bumper, Skippable in-stream, or a mix)

Reach more unigue users at a lower cost with bumper ads, skippable in-
stream ads, or a mix of both ad types. Learn. more

Non-skippable in-stream

Share yvour entire message with up to 15-second non-skippable in-stream ads.
Learn more

() Target frequency

Reach the same people more than once with skippable in-stream ads, nomn-
skippable in-stream ads, or bumper ads. Learn more

Frequency s e

The number of times individuals see an

ad/campaign. A high frequency in the long
run is usually better, but limiting a user's
daily exposure can improve performance.

theonlineadvertisingguide.com

De
De
D

Impressions

4s Frequency =

Do
Do
De

. Unique users

digitalmediametrics.com




< How to create a google ad campaign

Video campaign subtypes

After you choose a goal, you can then choose a campaign subtype. The campaign subtype specifies how
you want to reach people, where the campaign runs, and which ad formats can be used in the campaign.

Sales / Leads / Website traffic

» Drive conversions: Drive interactions and relevant conversions on your website. Also known as TrueView
for action and Video action campaigns.

Product and brand consideration
« Influence consideration: Connect users to your brand using ads designed to drive interactions and
engagements.

« Shopping: Promote relevant products alongside your ads to encourage viewers to learn about your
products and then shop on your website (a Google Merchant Center account is required). Also known as
TrueView for shopping.

- Ad sequence: Tell your product or brand story by showing ads in a particular sequence to individual
viewers.

Brand awareness and reach

* Video reach campaigns: Get the most reach for your budget, either by reaching more unique users
(through the use of bumper ads, skippable in-stream ads, or an optional mix of the two formats) or by
reaching users with your entire message (through the use of non-skippable in-stream ads).

« Outstream: Get more interest in your brand with ads designed to reach people on their phones and
tablets.

- Ad sequence: Tell your product or brand story by showing ads in a particular sequence to individual
viewers.

Read more: https://support.google.com/google-ads/answer/10197127?hl=en



< / How to create a google ad campaign

YouTube Advertising Formats

Overlay ads Display ads Sponsored cards

You{ D)




How to create a google ad campaign

O

Platform

Skippable video ads

Skippable wdeo ads allow viewers to skip ads after 5 seconds.

Computer, mobile
devices, TV, and
game consoles

Plays in wvideo player
{option to skip after &
saconds).

Mon-skippable wvideo

Mon-skippable video ads must be watched before a video can be viewed.

Computer, mobile
devices, TV, and
game consoles

Plays in video player.
15 or 20 seconds in
length, depending on
regional standards.

O

Short, non-skippable video ads of up to 8 seconds that must be watched before

a video can be viewed. Bumper ads are tumed on when skippable or non-
skippable ads are turnad on.

Computer, maobile
devices, TV, and
game consoles

Plays im video player, up
to 8 seconds long.

Cverlay image or text ads that can appear on the lower 20% portion of a video.

Computer ondy

488x80 or 728200 pixels
in size

O




How to create a google ad campaign

Spend your budget effectively

Your budget influences how often your ads
show and how prominently they’re featured.

Your bidding determines the way your budget is
spent.

You can choose to put your money towards
getting people to view your ad, click your ad, or
make a conversion on your site.




How to create a google ad campaign

Type: Video campaign Goal: Brand awareness and reach (;’

Campaign name Pt

‘ Video Efficient reach - 2023-03-28

Step 4:
Set up your

Bid strategy Pt

impressions), you set the average amojint you're
an d b u d g et willing to pay for every thousand times your ad is
_ shown. From the Target CPM you set, we'll
optimize bids to help get as much unique reach

as possible. Some impressions may cost more
The following bid strategies aren't available in this campaign: Maximum CPV, Viewable CPM, Target CPA, Maximize or less than your target.

conversions, Maximize conversion value, Target ROAS

Learn more

Budget and dates PN

Enter budget type and amount Campaign total budget represents your total
spend for the duration of the campaign. You
must schedule an end date for the campaign.
| earn more

Campaign total « ‘ ‘ EGP

=/
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How to create a google ad campaign

Step 5: choose your target audience

coyleill gaaall 130 sitiy 3l Jobl glusl Goail (s
" aleainoll eliyg dyaiil Josll Jildo ploll prdig igletl

Reach people searching for your brand or
business

In your campaign, you can reach people in a certain location,
those who speak a specific language, or those with a particular
Interest using campaign targeting.

=/
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How to create a google ad campaign

Step 5: choose your target audience —

Jaawuill dulpall polpl qu;;ﬂl&i*antﬁ.ci @ng.hﬁllplhﬂl dunljall pgull  Joudll  lic 634 drigll :Il

' Select locations to target e o
Locations Select locatio o target 3 B
j““_:., — e 1 /\gi
() All countries and territories o sl 10 i 3 bl S8 | 1

" alogiaall <lisg daiil Josll Jildo ploll padyg sigletl! i

(®) Egypt i ‘ S9Ny

I:::I Enter another location >

Languages Select the languages your customers speak. &

q start typing or select a language

All languages

=/
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9 How to create a google ad campaign

Step 5: choose your target audience

Select the language preferences for your ads. .

Depending on the languages you select, your | S
ads will show to people who visit sites and apps B
that match the languages.

Select the geographic locations of the users to

whom your ads will appear.

G155l saoall dools
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How to create a google ad campaign

Set up campaign targeting
Choose the networks where you want your ads to run. A network is a place where
your ads can appear. For ads, these can include:

YouTube search results
Your ads can appear next to search results on YouTube. This option is only available
for campaigns using in-feed video ads.

YouTube videos
Your ads can appear on YouTube videos, channel pages, and the YouTube
homepage.

Video partners on the Display Network
Otherwise known as Google video partners, your ads can appear on sites and apps
on the Display Network. It’s recommended to keep this option selected, as it can
help you expand your reach beyond YouTube.



https://support.google.com/google-ads/answer/2375464
https://support.google.com/google-ads/answer/7166933

How to create a google ad campaign

Organize your ads with ad groups

You can create ad groups to organize your ads by a common theme. For
example, if you sell desserts, beverages, and snacks on your website, you
could create one ad group for each product category (for a total of 3 ad choose your target
groups). With ad groups, you can refine your targeting to better reach your audience
intended audience.
Define the people that you want to reach with your ads. You can choose
from:
Demographics: With demographic targeting, you can reach people who
are likely to be in demographic groups that you choose, including age,
gender, parental status, or household income. Learn more about
demographic targeting
Audiences: Audiences are groups of people with specific interests,
intents, and demographics, as estimated by Google. Learn more about
audience targeting



https://support.google.com/google-ads/answer/2375404
https://support.google.com/google-ads/answer/2580383
https://support.google.com/google-ads/answer/2497941

How to create a google ad campaign

Step 5: choose your target audience —

Jaawuill dulpall polpl qu;;ﬂl&i*ﬂnlﬁ.ci hjxiz.k.l.\?.ﬂlplEx.i.H dunljall pgull  Joudll  lic 634 drigll ;Il

People: who you want to reach
Define your Audience segments, Demographic, or both

Demographics ~
select your demographic targeting 3 auloil goizoll 1310 gty (Al Joll gludl :
" alenizoll eliig dyaiil Jooll iléio plellipadig igletl!
. L1 =8
Gender Age Parental status Household income
Fermale 18 - 24 Mot a parent Tap 11
Male 25 - 34 Parent 11-20
Unknown (2 35 - 44 Unknown (2 21 - 30
45 - 54 31 - 40
55 - G4 11 - 50
A5+ L awer
Unknawn (@ Unknown @

Mote: Household income targeting is only available in select counfries. Learn miore
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How to create a google ad campaign

Step 5: choose your target audience —

gl dgalpall ol guaill @@ sbich  goylelll plaill - dualjall pgull - Joudll lic 63 dgunill ;3”

Audience segments ﬁ

select audience segments to define who should see your ads. You can create new segments in Audience Manager. (3)

SEARCH BROWSE Mone selected CLEAR ALL R | - %
soulaill gaiall 130 ity g3l Jol gliSINGEaH ooni ({5
uummg?nfg dsoil Josll Jildio plall prtisg igletll
Who they are y Saelect one or mare segments to target. = : ' —u

|Detailed demagraphics) i i A e 4 Spa R

What their interests and habits are %
[Athnity)

Whiat they are actively researching or planning %
[In-market and life events)

How they have interacted with your business %

| Your data and similar segments]

Your combined audience segments %

[Cambined seaments)

Your custom audience segments %

(Custom se gments)




How to create a google ad campaign

Step 6: choose your keywords and/or topics

Narrow your targeting by adding relevant A T e
keywords, topics, and placements. Avoid B e
adding too many keywords, topics, or
placements, as it may prevent you from
reaching your audience.

=/
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9 How to create a google ad campaign

Content: where you want your ads to show
Narrow your reach with Keywords, Topics, or Placements

Keywords A~
Choose terms related to your products or services to target relevant content (@

Enter or paste your keywords, one word or phrase per line

Get keyword ideas

G= Enter a related website

$:] Enter your product or service

i

We only show keyword ideas that are relevant to
your business. To get ideas, enter your landing
page, a related website, or words or phrases that
describe your product or service in the field
above.

Topics Any topic v

Placements Any placement v




How to create a google ad campaign

Topics

Select topics to show ads on content about specific subjects (@

search by word, phrase, or URL ‘:L Mone selected

j Gompinara & Elsctranics v Your ad will show to all topics that mateh your other targeting. Add specific
j Fnanca " topics to narrow your targeting.
] Food & Drink v

j Games W

j Health W

j Hobbies & Leisure W

j Home & Garden W

j Internet & Telecom W

] Jobs & Education v

j Law & Governmenil W




How to create a google ad campaign

Placements

Select your placement targeting @

BROWSE ENTER None selected

Search by word, phrase, URL, or video ID Q Your ad can appear on any YouTube or Display Network placements that
match your other targeting. Add specific placements to narrow your

YouTube channels . targeting. If a specific website you target has an equivalent app, your ads can
also show there.

YouTube videos b

Video lineups (892) ),

Websites >

Apps )

App categories (141) >

Note: Google's policy doesn't allow you to target placements that promaote hatred, Intolerance, discrimination, or violence towards an individual or group. All campaigns are subject to
the Google Ads advertising policies. Leam more




How to create a google ad campaign

Create relevant ads:

When creating your ads, focus on giving your ads " %M::mm““” iy
relevant headlines, calls-to-action, and other 1]l
creative features that inspire your viewers to take

action.

You can create multiple ads (up to 30) when
building your campaign.

=/
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9 How to create a google ad campaign

Create your video ad Skip ad creation (advanced) @

Your YouTube Video

0\ mountain view X

™ p3:25 |EUERSS [: JRT CL l https.//lnkco,re/VNETES
content to promote

Mountain View Secret of Happiness Y. Y\ ..
¢ MountanViewEG « 2,676,540 view:

Abovethe RockyMountams Banff in 4K N... e LA A A B e b s Mt M G AVAR SR P PRRSTS A
73 YOUr ¥vigeo isn osted on YouTul e, Qo 10 Youiube o up 0ad your vicdet
H ture Kelaxation Filims « 4 144 views . '
1 ¢ WYIWI |‘ "N SN

£ 01:10:48

8 Hours of Blrds Smgmg on the Lakeshore a_,
N ture Soundscag 326, /40 view

LY
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Google Display Ads Network (GDN)

* Google display network allows you to promote your product/service on

millions of websites.

« Google display ads have different dimensions and locations, each one

" alenizall cliyg daiil Josll Jldo plell padig igleill

has a unigue name
* You can use image, videos or even text in Google display ads

* [tis considered the cheapest ad type you can do.

da1Sill cauaxlldoola
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Google Display Ads Network (GDN)

GDN can appear on websites, mobile applications and on
mobile games.

* Display ads use the Viewable CPM bid strategy to help you get the
most impressions for your bid (recommended)

* High quality traffic is traffic that is likely to lead to actions on your
website, apps, or store.

=8
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Google Display Ads Network (GDN)

Jomill el ol Gl Eud clael  gaglslll pUl  dgaal Ml pgunl Joull  lic 3% syl

Leaderboard 728 x 90 Wide Leaderboard Ad

Half Banner 468 x 60 Skyscraper d.lﬁ.l.” 8-,‘.-9:-\” d.ﬂ.Dl.'.l

Wide 120 x 600 e . B
| Skysra er " aleaiaall cliyg duaiil Jooll Jildo pleil padig 6\,9@11
MPU 300 x 250 Island P
2 1805 150 160 x 600

Copyright © Digital Marketing Institute 2012




Google Display Ads Network (GDN)

Leave Nno server MAXIMUM DATA
PROTECTION

FOR 25 PHYSICAL SERVERS
just $2585 per month

LEARN MORE»

THE Reasons why your hosting provider doesn't offer

INDUSTRY'S WE WANT YOU ONE B AC KUP Idera Continuous Data Protection®:
BEST gty Bl SOLUTTON o o e
SERVER MORE MONEY TORULE THEM ALL i
BACKUP SERVER You won't even have ' ';::e ‘_’”" ‘a”f"’

for BACKU P NI SEAR 09 Adwrdor. V 1 buszrleusssl ?e‘:::;:it:utes ago.

OME =2 22 Idera Continuous Data Protection®
YOUR GUSY RS for Ask your provider for Idera COP®.

is YOUR single backup solution for :
YOUR cloud, physical, and virtual servers it baokam sobutor for, ooud,

@ CUSTOMERS dailierse : physical, and virtual servers.
THE

INDUSTRY'S ot i derkivy | : 1% SERVER MAYHEM

Easy and affordable server it ; Al '4‘
Exl ckup for your customers. :

ERVMENT : .

OPTIONS cders

APPLICATION AND SERVER MANAGEMENT
FOR YOU ‘ @ RISOMN 1 oo oo Server Mayhem #¥61:

Raging cloned dinosaur atktack
Idera’s pay-as-you-go Service (or raging electrical fire)
Provider License Agreement.
Easy and affordable server
backup for your customers.

How To Survive

Raging cloned dinosaur attack
icderss icderss

50%0OFF An offer so incredible and amazing...

CDP: ™ < INCREDIMAZING - vord>
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Choose your objective

Select an objective to tailor your experience to the goals and settings that will work best for your campaign

L

Sales

Drive sales online, in app, by phone,

or in store

Brand awareness and reach

Reach a broad audience and build
awareness

Leads

Get leads and other conversions by

encouraging customers to take
action

0

App promotion

Get more installs, interactions and
pre-registration for your app

"R
Website traffic

Get the right people to visit your
website

0

Local store visits and
promotions

Drive visits to local stores, including
restaurants and dealerships.

9 How to create a google ad campaign

+
+.
Product and brand
consideration

Encourage people to explore your
products or services

e

Create a campaign without a
goal's guidance
Choose a campaign type first,

without a recommendation based
on your objective.




9 How to create a google ad campaign

Select a campaign type

HEW

Search Performance Max Display Shopping
Reach customers interested in your Reach audiences across all of Run different kinds of ads across Promote your products with
product or service with text ads Google with a single campaign. See the web Shopping ads

how it works
Video Discovery
Reach and engage viewers on Run ads on YouTube, Gmail,
YouTube and across the web Discover, and more

=/
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Bidding

Budget

=/
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Google Display Ads Network (GDN)

What do you want to focus on? (@

r

Recommended

Viewable impressions

Other optimization options -~ -~ -—----

High quality traffic is traffic that is likely to lead to actions on
High Quality Traffic gnd ,}r y
your website, app, or store.

Set your average daily budget for this campaign For the month, you won't pay more
than your daily budget times the

average number of daysina
‘ EGP1,000.00

month. Some days you might

spend more or less than your daily
budget. Learn more

‘ Egyptian Pound (EGP) «

domill  duelpall olll  guyalll Eub cladl  gagialll plil Gl pgunll  Joulll  lic 83y Esaniy
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Final URL <O

mMMips SAfwwww. example.com

Business name )

SBusiness name

images and logos O
Add 2 or more high-qusalitly images (1 square and
1 landscape required) Learm more

-+ IMAGES AND LOGOS

Videos
Optional (portrain and landscape arcund 30
seconds work best)

-+ VIDEOS

Headlines
Add up to S headlines

Heasdline

0 /S 30
-+ HEADLINE
Long headline O
Long headline

o J 99
Descriptions
Add up to S descrniptions
Descnption

0/ 99

-+ DESCRIFPTION

~ Addmonal farnma: aptions

~ Ad URL optiicns
MORE OFTIONS

Yowr ads meight not always include all your text
and images. Some cropping or shartening may
oCccur in same formats, and either of your
custom colors may be usea

9 Google Display Ads Network (GDN

Ad strength © Leave feedback -~
Add a final URL ‘ >
Images
Videos
Incomplete Headlines View deas

Descriptions View deas

WESBSITES AND AFPPS CSOOGLE PROPERTIES

Key ad formats -~ < > " O O

Example of your image ad at 320x568

Headline

Descrnption

FPreviews shown here are exampies and don't include all possible
formats. You're responsible for the content of your ads. Please maks
sSure that your provided assets don't violate policy, either individually,

or in combination.




To Sum Up!

=
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We have learned:

1. How to Promote your business using rich media — . _
through Google di1Sill guoall @2oly

eauleill gainall 1yo oiiiy A Jolil gl GesH (o
" aleniaall clisg duaill Jooll Jildo ploil padig gigleill

Why Youtube and Display Ads are Important
Terms to Learn

How to create a google ad campaign on Youtube
Google Display Network

How to create a google ad campaign on Google
Display Network

D VAW
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