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Abstract

This study aimed to examine the impact of influencer reviews in the
fashion sector on purchasing decisions among Saudi youth. The study
adopted a descriptive-analytical approach and used an electronic
questionnaire to collect data from a purposive sample of (108) internet
users in Saudi Arabia aged 18 to 35, of whom (90) respondents completed
the remaining sections of the study.

The findings revealed a high level of exposure among respondents to
fashion influencers' content, with Instagram emerging as the most followed
platform for this type of content. The results also indicated that influencer
reviews have an effective, though not decisive, impact on purchasing
behavior, functioning as a reinforcing factor in the purchase decision rather
than the sole determinant, with a clear preference for specialized fashion
influencers over general celebrity influencers.

The study further confirmed that the quality of visual and informational
content, along with the influencer's ethical and cultural alignment with



societal values, are among the most important factors contributing to the
success and effectiveness of fashion reviews. The study concluded that
influencer reviews have become an active element in the purchase
decision journey among Saudi youth in the fashion sector, working in
integration with other traditional factors rather than replacing them.

Keywords: Influencer Reviews, Fashion Sector, Purchasing Behavior,
Saudi Youth.
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