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Bachelor of Digital Marketing

e The Role of Digital Marketing in Achieving Competitive
Advantage for AlBaik in Jeddah City: A Field Study

e The Effect of Digital Advertising on Consumer Behavior
among Noon Customers in Jeddah City: A Field Study

e The Effect of Digital Marketing on the Growth of Online Sales
for Jarir Bookstore in Jeddah City: A Field Study

Prepared by: Esraa Abdulhakeem Shehab
Academic ID: 233001036

Third Trimester 2026




