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Abstract

This study aimed to examine the impact of digital marketing on the brand image
of heritage brands in the local market among Saudi youth on Platform X. The
study adopted a descriptive survey approach and used an online questionnaire to
collect data from a sample of 232 Saudi users of Platform X aged between 18 and
40 years. A three-point Likert scale was used to measure the study variables.

The findings revealed a high level of exposure to advertisements of heritage
brands in the Saudi market on Platform X. Digital content, including videos,
images, and posts, was the most frequently encountered type of marketing
content, while videos were the most commonly viewed content format.
Advertisements for products and services, as well as offers and discounts, were
the most frequently encountered content themes.

The findings also showed a high level of brand awareness and mental
associations among respondents. However, perceived quality and trust, mental
presence renewal, attitudes toward the brand, and loyalty were all at a moderate
level. Brand interaction with audiences and content quality were identified as the
most influential elements of digital marketing, whereas paid advertisements,
contests, and influencer promotion received lower evaluations.

The study concluded that digital marketing through Platform X supports the
visibility and awareness of heritage brands among Saudi youth. However, digital
presence alone is insufficient to build stable trust or long-term loyalty. The study
recommends creating content that reflects the brand’s value and history,
strengthening direct interaction with audiences, diversifying content formats, and
using influencers and targeted advertising in a more selective and integrated
manner.

Keywords: Digital Marketing, Brand Image, Heritage Brands, Platform X, Saudi
Youth.



2alal) 4l
rdgadl aalall Yl

4.1)\;.:]\ Akl GAQ)S‘ d“}""‘“ ).u\_\ (2025) clha Ay yd e Juad L\\J (Uale laa) ‘d)&AY\ )
Adlas dden s Ay 1 send) Alginndll Sl slud) e gl ca\}qd)aw;b))dw\
250226 «(116)  cglaa¥ly,  clilay) asles @ally o el dlss

https://doi.org/10.33193/JALHSS.116.2025.1321

GISs 8l Gldle) s o sl adiaad) claladl (2023) .2ed Or deas cuall Y
oab ) Ae 8 e e e dnse il 1 180 Ll e LeadSail 5 e laia ) Jual il
344-319 ¢(1)22 cpladl (11 & sl 3y yoaall Aadll

Gl leall LG (2023) s 2l dielan) RS e Jien G Gea )l e (el Y
Al fadsail (X)) oS) daie ;elainy¥) JWl () e pelain¥) dual il 28 sy dlelal)
JUdl Gl Aok o s (8 S) dain eddiie 3 gnnll ainall o)1 e Ao e by

148-123 «(4)78 daclaia¥) dardl) dlas claial)

asinall Jaly ) V) alall o0 e 5 555all Jalgall (2025) .sasenll 0 4l die ¢ gmpnnd €
A11-389 ¢(33) «cMe Y1 5 dalal) Elall & gasd Apalall Al (53 g

o stall Jitse Alae 1ad gl () daia ;e laia¥) Cal yie V1 QIS (2025) dene (53 ¢ aiall, 0
. https://doi.org/10.21608/f]ssj.2025.416442192-139 «(5)21 «delaiay)

DAl e il b elaia) Jual il clSud 550 (2015) 0 e Jaes dasa cdliliaal) 1
Al 40 gl Ay jal) ASLaall apail) Gaala 8 Aldad Al o rcu uY) e ellginall )il
170-153 ¢(1)11 eI sl b dga,Y)

5 Gasatl) 58 (2025) o) s saldall ¢ DS 5 () dana ¢ ol g candy (Ol Y
150-139 «(4)14 cdandl 5 ol dlaa 4y phas Al 50 1 jladl) Cladlall GSlgisall £V 5 e

4 srd) Ay yedl ASladll 8 clipkadll aladiul (2025) Lol cle Mainy o geadl S pall A
. https://scop.sa2025

bl Ay A gend) (8 5 o5 diaie aladiul 48l (2023) Lomise i SJA};‘\S‘L_.;);\LAS\_‘I
<. International Journal on Humanities and Social Sciences¥ sl JiSY) aual gall
—179. https://doi.org/10.33193/1JoHSS.47.2023.597147 «(47)

At Al dad el (8 (p isell je Gigudll 553 (2026) o3 el saledh e csaldlN
—424.411  «51) <Journal of Educational and Human Sciences
https://doi.org/10.33193/JEAHS.51.2026.773

L2024 Apsdl chgmEl s (2024)  AsElly  eloadlly VLAYl dia )
https://www.cst.gov.sa/media-center/news/N2025051200

22023 a3 e ST BY) g Jaall lebias) 85 (2024) .sbas DU ddlall Ll VY
https://www.stats.gov.sa



https://doi.org/10.33193/JALHSS.116.2025.1321
https://doi.org/10.21608/fjssj.2025.416442
https://scop.sa/
https://doi.org/10.33193/IJoHSS.47.2023.597
https://doi.org/10.33193/JEAHS.51.2026.773
https://www.stats.gov.sa/

Dl ol il jelaie ol Gasadll (B dedia (2025) 05 AT cOmen es g2l SV Y
L5l il dgalall 55 50

sAaia¥) aalull WG

1. Abdullah, H. A. A. (2024). Impact of online advertising on consumer buying
behavior in Saudi Arabia: The moderating role of brand image. Frontiers in
Management and Business, 5(2), 425-436.
https://doi.org/10.25082/FMB.2024.02.001

2. Alanazi, T. M. (2023). Impact of social media marketing on brand loyalty in
Saudi Arabia. International Journal of Data and Network Science, 7(1), 107—
116. https://doi.org/10.5267/1.ijdns.2022.11.012

3. Albutra, A. R., Pornes, N. C., & Almagro, R. E. (2023). The influence of
social media marketing efforts towards brand perception of customers. Journal
of Sustainable Tourism and Entrepreneurship, 4(3), 205-222.
https://doi.org/10.35912/joste.v413.2099

4. Alharbi, M. (2025). Setting a favorable agenda or stimulating skepticism? A
survey on the perception and attitudes towards GCC national visions based on
influencers’ Twitter posts. Online Media and Global Communication, 4(4),
772-797. https://doi.org/10.1515/omgc-2025-0041

5. Alharthi, B., Farsi, M., & Helmy, A. (2026). Social media influencer
marketing and e-commerce in Saudi Arabia: A social media analysis from

consumer and industry perspectives. Frontiers in Communication, 11, Article
1723356. https://doi.org/10.3389/fcomm.2026.1723356

6. Alsaadi, H., Wali, A., & Fakieh, B. (2024). A dataset analysis of digital
marketing’s influence on purchase intentions of millennials and Generation Z in
Saudi Arabia. Data in Brief, 57, Article 111045.
https://doi.org/10.1016/j.dib.2024.111045

7. Al Saud, A., & Khan, M. (2013). Role of social media in brand development
in Saudi Arabia. European Journal of Business and Economics, 8(1), 4-8.
https://doi.org/10.12955/¢jbe.v8il.1

8. Balmer, J. M. T. (2011). Corporate heritage identities, corporate heritage
brands and the multiple heritage identities of the British Monarchy. European
Journal of Marketing, 45(9/10), 1380—1398.
https://doi.org/10.1108/03090561111151817

9. Brown, S. (2001). Marketing: The retro revolution. SAGE Publications.


https://doi.org/10.25082/FMB.2024.02.001
https://doi.org/10.5267/j.ijdns.2022.11.012
https://doi.org/10.35912/joste.v4i3.2099
https://doi.org/10.1515/omgc-2025-0041
https://doi.org/10.3389/fcomm.2026.1723356
https://doi.org/10.1016/j.dib.2024.111045
https://doi.org/10.12955/ejbe.v8i1.1
https://doi.org/10.1108/03090561111151817

10. Brown, S., Kozinets, R. V., & Sherry, J. F., Jr. (2003). Teaching old brands
new tricks: Retro branding and the revival of brand meaning. Journal of
Marketing, 67(3), 19-33. https://doi.org/10.1509/jmkg.67.3.19.18657

11. Bu, H., Huang, R., Liang, S., & Liao, X. (2023). Consumer perceived brand
innovativeness and authenticity of Chinese time-honored brand restaurants: The
moderated mediation effect of personal traits. Psychology Research and
Behavior Management, 16, 2481-2498.
https://doi.org/10.2147/PRBM.S407396

12. Chaki, S., Bansal, K. M., & Sodhi, S. (2025). Building brand image through
social media marketing: A study with respect to regression analysis. Journal of
Marketing & Social Research, 2(2), 408—418. https://doi.org/10.61336/jmsr/25-
02-36

13. Dam, C., Hartmann, B. J., & Brunk, K. H. (2024). Marketing the past: A
literature review and future directions for researching retro, heritage, nostalgia,
and vintage. Journal of Marketing Management, 40(9-10), 795-819.
https://doi.org/10.1080/0267257X.2024.2339454

14. Enes, Y. de S. O., Demo, G., Porto, R. B., & Zulato, T. S. (2024). What is
next for consumer-based brand equity in digital brands? Research itineraries
and new challenges. Sustainability, 16(13), Article 5412.
https://doi.org/10.3390/sul6135412

15. Fahma, F., Nawarathne, D. G. C. P., & Sathsarani, N. A. D. C. (2026). A
multidisciplinary approach to modernizing a national heritage FMCG brand:
Developing a cohesive visual identity, cross-platform communication
strategies, and multimedia content framework. International Journal of
Research and Scientific Innovation, 13(2), 1207-1218.
https://doi.org/10.51244/1JRS1.2026.130200110

16. Hakala, U., Litti, S., & Sandberg, B. (2011). Operationalising brand
heritage and cultural heritage. Journal of Product & Brand Management, 20(6),
447-456. https://doi.org/10.1108/10610421111166595

17. Jain, T., Mishra, V. K., & Kothari, D. (2025). Digital nostalgia marketing:
How past-centric ads affect Gen Z consumption. Advances in Consumer
Research, 2(4), 4279-4291.

18. Keller, K. L. (2013). Strategic brand management: Building, measuring,
and managing brand equity (4th ed., global ed.). Pearson.

19. Kotler, P. (2003). Marketing insights from A to Z: 80 concepts every
manager needs to know. John Wiley & Sons.

20. Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). Marketing 5.0: Technology
for humanity. John Wiley & Sons.


https://doi.org/10.1509/jmkg.67.3.19.18657
https://doi.org/10.2147/PRBM.S407396
https://doi.org/10.61336/jmsr/25-02-36
https://doi.org/10.61336/jmsr/25-02-36
https://doi.org/10.1080/0267257X.2024.2339454
https://doi.org/10.3390/su16135412
https://doi.org/10.51244/IJRSI.2026.130200110
https://doi.org/10.1108/10610421111166595

21. Liu, X. (2024). Brand rejuvenation strategies in the age of digital media: A
case study of Coca-Cola. Highlights in Business, Economics and Management,
36, 608—618. https://doi.org/10.54097/53xhtf31

22. Nassef, H. A. N. E.-S., & Abd El-Aziz, G. S. (2022). Investigating the
relationship between nostalgic advertisement, brand heritage, and automobile
purchase intention: Applying on Mercedes-Benz Egypt. The Academic Journal
of Contemporary Commercial Research, 2(1), 16-34.
https://doi.org/10.21608/ajccr.2022.223047

22.Zhu, T., & Zhang, Y. (2026). Streamer characteristics and brand
identification in livestream commerce: Evidence from time-honored brands.
Journal of Theoretical and Applied Electronic Commerce Research, 21(3),
Atrticle 85. https://doi.org/10.3390/jtacr21030085



https://doi.org/10.54097/53xhtf31
https://doi.org/10.21608/ajccr.2022.223047
https://doi.org/10.3390/jtaer21030085

