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Abstract
(English)

This study aimed to examine the impact of digital advertising campaigns for fashion stores via
Instagram on the purchasing decisions of Saudi consumers. The study adopted a descriptive
survey methodology and utilized an online questionnaire as the primary data collection tool,
applied to a convenience sample of (500) Instagram users and fashion shoppers in the Kingdom
of Saudi Arabia.

The findings revealed that visual attractiveness and targeted advertising act as the primary
drivers of consumer attention and interest. Furthermore, the results demonstrated a significant
direct influence of electronic word-of-mouth (eWWOM) and promotional offers/discounts on
accelerating actual purchase decisions and reducing perceived risk.

The study highlighted that the adequacy of information provided within advertisements (such as
pricing and sizing) along with official business verification are critical factors in enhancing
digital trust and security among consumers. The study concluded that digital advertising
campaigns on Instagram have become essential tools for raising need recognition and driving
future purchase intentions within the fashion retail sector.

Keywords: Digital Advertising Campaigns, Instagram, Fashion Stores, Purchase Decision, Saudi
Consumer.
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