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Abstract

This research aims to analyze and evaluate the impact of digital marketing strategies
via social media on achieving competitive advantage for companies. The study is
based on a real case, using actual data from digital marketing campaigns conducted by
Abdal Recruitment and Labor Services Company in Saudi Arabia, covering the period
from January to October 2024.

The research adopts a descriptive analytical methodology, combining theoretical
literature review with practical data analysis using tools such as Python, and libraries
like Pandas for data processing and Matplotlib for data visualization.

The analyzed data includes:

o Advertising spend across various platforms (Google, Meta, TikTok, Snapchat,
Twitter, LinkedIn).

e Number of clicks and impressions.

o Number of contracts generated from the campaigns.

e Cost per contract.

o Customer acquisition sources.

The results revealed that Google and Meta were the most effective platforms in terms
of engagement, efficiency, and cost per acquisition, with Meta achieving the highest
click-per-SAR rate (4.68 clicks per SAR), and Google recording the lowest cost per
contract (approximately SAR 115.77). On the other hand, platforms like TikTok and
Snapchat, despite high visibility, showed low conversion performance, indicating the
need for strategic reassessment and improved targeting.

The findings are supported by visual data representations that illustrate differences in
spending, clicks, ad efficiency, and cost per contract across platforms.

Based on the results, the study recommends:

e Increasing investment in high-performing platforms (Google and Meta).

e Improving integration between marketing and sales teams through CRM-
based tracking.

e« Conducting A/B testing and optimizing targeting strategies for
underperforming platforms.

e Implementing continuous performance monitoring systems to enhance
marketing efficiency.

This study concludes that digital marketing is no longer optional—it is a strategic
necessity for achieving sustainable competitive advantage, provided it is data-driven,
intelligently managed, and aligned with market and audience insights.
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